




















Add Color to your ad for 60% better exposure!

Color Capacity May be limited.

Add color for 25% of net cost of ad

Maximum cost per ad with no setup fee
1 Color $150 2 Color $200 Process/Full Color $225

Color positioning is limited. When extensive requests for a color position exist, full color ads take
precedence over spot color and black and white ads by size.

address: 204 S. First St., P.O. Box 5 e La Grange, KY phone: 502.222.7183 fax: 502.222.7194

Frequency Discount

ay be repeated without a copy change at 20% off
the applicable rate. Must be repeated within 2
publication dates. Pick-up rate discounts are not to be
used with any other discounted rates.

Guaranteed Positioning

ffort 1S made to accommodate position
requests. However, we offer guaranteed positioning
at a 25% premium, where possible. When the 25%
premium is not paid, position cannot be
guaranteed.

Non-Profit Rate

A non-profit rate is extended to civic or religious
clubs and non-profit organizations wishing to
promote an event or announcement.

Oldham Era $5.86 PCI
Marketplace $8.70 PCI
Combo $11.70 PCI

Milestones are card of thanks, In Memory,
Birthday, Anniversary, Wedding and
Engagement black and white ads paid in
advance. Color available at $2 PCI with a
minimum $20 charge.

Black and White Ads - $7.50 PCI

(minimum 2x2 for $30.00)

Obituaries

$1.50 Per Line / $10.00 Photo / $10.00
Funeral Home Logo — This includes 10
FREE papers to the family per obituary.
Basic Death Notice is Free.

Submissions must be received by Monday 4
PM. Paid obituaries arriving after this time
subject to a $15 late fee.

Church

$6.50 PCI Church Sponsor

Church Directory runs in the Oldham Era.
Available on 6-month or annual contracts only. Changes

can be made weekly, 2x2 ad $26.50

Premium Positioning

$150 (6 x 1)
$200 (6 x 1)
$100 (6 x 1)
$250 (6 x2.57)

*Front Page Advertising / >4X

*Front Page Advertising / <4X

Section Fronts

Photo Page Sponsors

*Dog Ear on Front Pg $150 (1x1”)

*Dog Ear on Section Front $150 1x1”)

#Sold on a first to reserve basis, includes color, longer contracts
prevail..

Deal of the Day (2 x 2 Pg. 2) $35
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Deadlines: Oldham Era / Monday 10 AM Marketplace Shopper / Thursday 10 AM

National Retail Rates

All ads will include a fee for our Online Marketplace at $6.00 for

Commissionable at 15% -
additional exnosure of 42.000 paae views.

Oldham Era Rate
Marketplace Rate

$12.87 PCI
$18.59 PCI

Retail Rates

Non Commissionable - All ads will include a fee for our Online Marketplace at $6 for
additional exposure of 42,000 page views.

Oldham Era Rate $10.84 PCI
Marketplace Rate $15.66 PCI
Combo Rate $20.66 PCI
Oldham Era Political Rate $10.84 PCI
Marketplace Political Rate $15.66 PCI

Your Advertising Investment In Three Easy Steps
Determine your Discount

Based on Your Annual Spending Level

Spending Discount Annual Spending Discount

N/A $10,000 16%
5% $15,000 18%
6% $20,000 20%
8% $30,000 22%
10% $40,000 24%
12% $50,000 26%
14%

Determine your Additional

Discount for Ad Size
Ad Size

Discount
<16” N/A
16”7 - 32” 5%
32.25” - 64.25” 10%
64.5” - 128”7 15%
25%

Fl ae
nE Add Color

for 60% better exposure!
25% of net cost of ad. Minimum charge of $40 - Maximum charge of $225.

Online Presence- Never miss Additional Exposure Again!

All ads are searchable by name and key words for 7 days. Plus — Direct Email function back

to your business! Map request to your location! A link to your website! $6 per ad.
Modular Sizes

All ads are searchable by name and key words for 7 days. Plus — Direct Email function back

Size Oldham Era Marketplace Combo
Full Page (6 x 21.5) $1209.80 $1797.09 $2373.3
1/2 Page (6 x 10.75 or 3 x 21) $646.46 $955.34 $1263.80
1/4 Page (3 x 10.5) $326.46 $480.68 $634.90
1/8" Page (3 x 5) $158.49 $232.03 $305.48



address: 204 S. First St., P.O. Box 5 e La Grange, KY phone: 502.222.7183  fax: 502.222.7194
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Combo Oldham Era and

Oldham Era Marketplace Shopper Rates

Spending Spending Spending

Level Discount Level Level
< $500 $10.84 0% < $500 $15.66 0% < $500 $20.66 0%
$500 $10.30 5% $500 $14.88 5% $500 $19.63 5%
$1,000 $10.19 6% $1,000 $14.72 6% $1,000 $19.42 6%
$2,000 $9.97 8% $2,000 $14.41 8% $2,000 $19.01 8%
$3,000 $9.76 10% $3,000 $14.09 10% $3,000 $18.59 10%
$5,000 $9.54 12% $5,000 $13.78 12% $5,000 $18.18 12%
$7,000 $9.32 14% $7,000 $13.47 14% $7,000 $17.77 14%
$10,000 $9.11 16% $10,000 $13.15 16% $10,000 $17.35 16%
$15,000 $8.89 18% $15,000 $12.84 18% $15,000 $16.94 18%
$20,000 $8.67 20% $20,000 $12.53 20% $20,000 $16.53 20%
$30,000 $8.46 22% $30,000 $12.21 22% $30,000 $16.11 22%
$40,000 $8.24 24% $40,000 $11.90 24% $40,000 $15.70 24%
$50,000 $8.02 26% $50,000 $11.59 26% $50,000 $15.29 26%

Plan your newspaper advertising budget

Your advertising budget is an indispensable part of your planning process, so give it the attention it deserves.
The process is uncomplicated. Simply determine your projected sales, and then apply a percentage of sales
for your advertising investment. Advertising planning and budgeting can be as simple or as complex as you
like. For example, you can make one budget for your entire company or create separate budgets for each
department - or even each merchandise line.

The One-Minute Advertising/Promotion Budget Test
This simple test will help you determine how much to budget for advertising and promotion. It's easy. And it
only takes a minute!

Instructions: Next to each category, check one of the three answers. Then write in the corresponding points
(1, 2, or 3) on the line provided on the right. Add up the four numbers and see below for your answer.

1. lam in a location that has: i .
4-7 points - Advertising dollars should be

—High traffic 1 point approximately three percent to four
__Average traffic 2 points percent of sales.
_ Lowtraffic 3 points 8-11 points - Advertising dollars should

be approximately four percent to five
__Total percent of sales.
12 points - Advertising dollars should be

2. My store's awareness in the marketplace is: . f
approximately five to seven percent of

__High awareness 1 point sales.
__ Average awareness 2 points
__ Low awareness 3 points Rule of Thumb:
Total To determine what percentage of
- advertising should be spent when, follow
3. My store has competition. this rule of thumb. If 10 percent of your
Little 1 point sales are made in a given month, you
- . should budget 10 percent of your
— Average 2 points advertising in that month.
__ More than | can count 3 points

__ Total

4. My store places a

__ Little

__ Average

__High
__ Total

emphasis on price.

TOTAL POINTS

1 point
2 points
3 points

For a more detailed approach to planning
your advertising budget contact your
Oldham Era account executive. They can
help you forecast annual and monthly
sales based on industry averages for
your store type, giving you a more
precise monthly budget.
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